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Storytelling is the process of using fact and 
narrative to communicate something to your 
audience. Some stories are factual, and some 
are embellished or improvised to better 
explain the core message.

It’s also the heart of inbound marketing.
Storytelling is an incredibly valuable tool for 
you to add to your proverbial marketing belt. 
It paints a picture with words. While everyone 
can tell a story, certain people fine-tune their 
storytelling skills and become a storyteller on 
behalf of their organization, brand, or business.

Why do we tell stories?
There are a variety of reasons to tell stories: to 
sell, entertain, educate, or brag. 

Stories solidify abstract concepts and 
simplify complex messages. Taking a lofty, 
non-tangible concept and relating it using 
concrete ideas is one of the biggest strengths 
of storytelling in business. Stories bring people 
together.

We all understand the story of the hero, 
the underdog, or heartbreak. We all process 
emotions and can share feelings of elation, 
hope, despair, and anger. Sharing in a story 
gives even the most diverse people a sense of 
commonality and community. Despite our 
language, religion, political preferences, or 
ethnicity, stories connect us through the way 
we feel and respond to them. Stories make 
us human. Stories inspire and motivate.

Tapping into people’s emotions and baring 
both the good and bad is how stories inspire 
and motivate – and eventually take action. 
Stories also foster brand loyalty. Creating 
a narrative around your brand or product 
humanizes it and also inherently markets 
your business.

THE ART OF 
STORYTELLING
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• Educational. Good stories spark curiosity and add to the reader’s knowledge bank.

• Universal. Good stories are relatable to all readers and tap into emotions and experiences  
 that most people undergo.

• Organized. Good stories follow succinct organization, which helps convey the core 
 message  and helps readers absorb it.

• Memorable. Whether through inspiration, scandal, or humor, good stories stick in the 
 reader’s mind.

There are components that make up a good story – regardless of the story you’re trying to tell.

• Characters. Every story features at least one character, and this character will be the key  
 to relating your story to your audience. 

• Conflict. The conflict is the lesson of how the character overcomes a challenge. Conflict in  
 your story elicits emotions and connects the audience through relatable experiences.

• Resolution. Every good story has a closing, but it doesn’t always have to be a good one.

These components are the bridge between you, the storyteller, and the audience.

GOOD STORIES ARE

WHAT MAKES A GOOD STORY?
Words like “good” and “bad” are relative to user opinion. But there are a few 
non-negotiable components that make for a great storytelling experience, for both 
the reader and teller.
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Like art, storytelling requires creativity, vision, and skill. It also requires practice.

Why is the storytelling process important? Because, as an organization or brand, you likely have 
a ton of facts, figures, and messages to get across in one succinct story. How do you know 
where to begin?

• Know your audience. To create a compelling story, you need to understand your readers  
 and who will respond and take action.

• Define your core message. Whether your story is one page or twenty, ten or sixty minutes,  
 it should have a core message. Like the foundation of a home, it must be established 
 before moving forward.

• Decide what kind of story you’re telling. Not all stories are equal. To determine what kind  
 of story you’re telling, figure out how you want your audience to feel or react as they read.  
 Do you want to incite action, tell people about yourself, convey values, or educate?

• Establish a call to action. Your objective and call-to-action (CTA) are similar, but your CTA  
 will establish the action you’d like your audience to take after reading.

• Choose your medium. Stories can take many shapes and forms. Some stories are read,  
 some are watched, and others are listened to. Your chosen story medium depends on your  
 type of story as well as resources, like time and money.

THE STORYTELLING PROCESS

Storytelling is a trial-and-error 

process, and no one tells a story 

perfectly on the first try. The more 

you work at this skill and the more 

places you can share your story, 

the more engagement you can 

expect from your audience.
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MONTHLY MEGAHIT
Greg Ferguson  

Each month, we like to feature an advisor who is doing exceptional work 
out in the field. This month, we have chosen Greg Ferguson. Greg has 
spent more than 40 years as a financial advisor pursuing his passion for 
solving financial puzzles. He has earned a sterling reputation in southwest 
Minneapolis as a practical, patient, and conscientious financial advisor 
who holds his clients’ best interests above all else.

Primary Coach Rick Bates had this to say: 
Greg has done a great job of studying and learning the Scranton Sales 
Process as well as our many marketing programs. I congratulate him for being 
willing to step out and try something different than what he’s done in the past 
regarding sales and marketing. I am confident his efforts will produce great 
success for him going forward. For that, Greg, you are our Monthly Megahit! 

Well done, Greg, and congratulations on your continuing success!


