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It’s hard to believe that the summer season is quickly winding down and before we know it, Q4 will be upon 
us. With the last 3 months of the year often being the busiest and most profitable time of the year for financial 
advisors, we wanted to share some tips that can help you make the most of your marketing opportunities, while 
minimizing stress for you and your staff.

1. Fine Tune Your Marketing Plan—By now you should have already finalized your marketing plan for the 
remainder of the year. This is a good time to take a look and identify the strategies that have been working best 
for you, so you can focus on those approaches and maximize them in Q4. 

2. Review and Reassess Your Goals—Are you close to reaching the benchmarks you’ve set for yourself for 
2021? If you’re doing better than expected, you could adjust your goals upward, not only for the remainder of the 
year, but perhaps into 2022 as well. Have live webinars worked better than expected? Perhaps you can make plans 
to include more of those next year, considering all the uncertainty about what escalating COVID-19 cases could 
bring. 

3. Continue Expanding Your Digital Marketing Efforts—It’s no secret that digital marketing will play an 
increasingly important role in how we reach our prospects going forward. As you work on your plans for the rest 
of the year and beyond, make sure to plan on maximizing digital marketing strategies that can help to expand 
your reach so you can continue to thrive regardless of what happens with COVID-19.

4. Make Sure You and Your Staff Are On The Same Page—This busy time of year can bring added stress 
to you and your employees. So, take the time now before the fourth quarter begins to share your thoughts with 
your staff about what you want to accomplish during the remainder of the year. That way you can finish the year 
strong and start 2022 with some momentum. 

5. Make the Most of the Holiday Season—With the holidays around the corner, it gives you the opportunity 
to be creative with your upcoming marketing efforts. For instance, you could use holiday-themed content for 
your social media and email marketing efforts. The holidays can also be a great time to let clients know how 
much you value their business through things like holiday-themed client appreciation parties, lunch & links, or 
an afternoon at the spa for a mani/pedi. 

It might be tempting to procrastinate fine-tuning your Q4 marketing plans now, while we’re still enjoying 
summer. However, by taking the time now to plan and prepare, you can avoid that stressful, last-minute scramble 
at the end of the year to try to reach your goals.

5TIPS To Help You Maximize
Your Marketing Efforts in Q4
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As we continue to provide you with exceptional 
service, we found that we were in need of more 
team members in order to exceed our goals for 
2021 and continue to help you meet and exceed 
your own goals. 

To do this, we added two very important people 
to our team who have been doing a fantastic job
helping our department accomplish more for 
you. We’ve taken this opportunity to introduce 
them to you so you can get to know the new 
faces that are helping you all continue to achieve 
success.

STAFF 
FEATURES

TYLER RICHARD
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N DURITY

JASON DURITY, Web Developer
Jason Durity is our Web Developer and has a vast amount of knowledge and experience designing and 
maintaining web sites. Jason joined the US Army and served for four years in the 82nd Airborne before 
beginning his web development career. Primarily self-taught, Jason gained experience working in CSS 
early in his career before expanding his programming capabilities to handle a multitude of coding and 
programming languages. Most recently, Jason was working for Digital Firefly Marketing, where he 
managed their websites and worked closely with their product management and graphic design teams 
to ensure their sites were pleasing for the end-user. He was also involved with freelance work, designing 
websites for companies in South Florida while continuing to expand on his previous experience. Outside 
of work, Jason is an avid fan of video games, enjoys going to see live music, and spends time with his wife.

TYLER RICHARDS, Graphic Designer
Tyler Richards is our Graphic Designer with more than a decade of experience. Tyler attended Saint  
Thomas Aquinas College in Sparkhill, New York studying business first before switching his major to 
Graphic Design. After graduation he worked for Dynarex, a medical distribution company, where he did 
package design and graphics for them. After Dynarex, he went on to work with Royal Sovereign, where 
he also did package design in addition to graphics. Prior to working at Advisors’ Academy, he was doing 
freelance graphic design work in and around the South Florida area. As our graphic designer, Tyler’s job is 
to help all of our advisors stand out from the competition with beautiful layouts and designs that can help 
attract potential clients. In his free time, Tyler likes working out, playing video games, watching movies, 
and playing basketball.



Marketing Made Easy  —  August 2021 4

MONTHLY MEGAHIT
Each month, we like to feature an advisor that’s been doing great work out in the field. This 
month, we would like to feature Tim Sparks, Founder and President of Sparks Financial 
Group, LLC in Lexington, Kentucky.

Tim has been a member of The Retirement Income Store since its inception, and in that time 
he’s taken steps to help expand his practice. Recently, he enrolled in our National TV Pro-
gram with the goal of expanding his reach by hosting his own show, which we are currently 
in the process of developing with him. Additionally, he has consistently risen to become 
among the top producers for us.

Primary Coach Rick Bates had this to say:

“Tim is a great example of the success that can happen when an advisor fully embraces 
the things taught here at Advisors’ Academy. He went from ground zero to one of our top 
producers by working hard and following our systems. Great job, Tim!”

Well done, Tim! Your consistent determination to improve has been what helps set you 
apart. We hope that the rest of 2021 has great things in store for you and we can’t wait to help 
you along the way!


